
Published three times per year, this indispensable 
resource provides in-depth coverage of arts and cultural 
activities throughout the Palm Beaches.

Now published by the award-winning Palm Beach 
Illustrated team, art&culture is reimagined with new 
departments, features, in-depth interviews, and 
substantive changes to distribution.

DISTRIBUTION
art&culture benefits from a refocused distribution strategy 
that includes local direct mail, significant in-room and 
concierge desk hotel availability, and high-visibility local 
business and arts organization coverage.

15,500 Per Issue – Spring, Fall & Winter:

u  9,300 copies mailed to patrons of the arts in Palm 
Beach County

u  2,300 copies distributed to Palm Beach County hotels 
and resorts

u  1,200 copies distributed to high-visibility businesses 
and arts organizations

u  1,400 copies mailed to Northeast Corridor arts and 
cultural organizations

u  1,300 copies distributed through the Cultural Council of 
Palm Beach County

art&culture IS THE OFFICIAL 
MAGAZINE OF THE CULTURAL 
COUNCIL OF PALM BEACH COUNTY.

Anniversary Edit oni



A Palm Beach Media Group publication.

For more information or to reserve your space:  
561.472.1901 • Fax 561.659.1736     |     P.O. Box 3344, Palm Beach, FL 33480

palmbeachmedia.com
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ADVERTISING RATES 2017/18
Four Color or Black & White

MECHANICAL DIMENSIONS
 Full Page Bleed  9 1⁄4” x 11 1⁄8”

 Trim Size 9” x 10 7⁄8”

 Live Matter-Bleed only 8 1⁄2” x 10 3⁄8”

 Safety (from bleed)  1⁄4” x 1⁄4”

 Full Page (non-bleed) 8” x 9 7⁄8”

 Spread Bleed 18 1⁄4” x 11 1⁄8”

 1/2 Page, island 4 3⁄4” x 7”  

 1/2 Page, horizontal  7 3⁄4” x 4 3⁄4”

 1/2 Page, vertical  3 3⁄4” x 9 3⁄4”

 1/3 Page, vertical  2 1⁄8” x 9 3⁄4”

 1/3 Page, square  4 3⁄4” x 4 3⁄4”

 Space Close Materials Close Publication Date
      March 3, 2017 March 11, 2017 April 15, 2017

 Full Page  $3,500  $9,000
 Half Page  $2,100 $5,400
 Third Page  $1,500 $3,900
 Inside Front Cover  $4,200 $11,400
 Inside Back Cover  $3,800 $10,250
 Back Cover  $4,900 $13,250
 Spread $5,600 $14,250
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UPFRONT

TWO’S COMPANY
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UPFRONT DIALOGUE

STYLE ICON

Kelly Wearstler
Kelly Wearstler made her theatrical, glam-
orous, old-Hollywood contemporary design 
voice heard in 1999 when she gave the Ava-
lon Hotel Beverly Hills—owned by her hus-
band, real estate developer Brad Korzen—
a swanky yet sophisticated mid-century 
makeover. Since then, she’s parlayed her 
bold, colorful aesthetic into myriad hos-
pitality and residential interiors projects, 
collections of jewelry, furniture and home 
accessories, textile and dinnerware col-
laborations, and multiple glossy coffee table 
books. The creative force behind Miami’s 
Viceroy and The Tides hotels—whose cloth-
ing collections are sold locally at Neiman 
Marcus Coral Gables and Kristine Michael—
talks to OL about the local style scene and 
her trendsetting personal taste.  What do 
you love about Miami? I am drawn in by 
the vibe, art and the insane architecture—
and completely inspired by the bold color, 
vintage shopping and the graffiti in the 
Wynwood arts district. How do you keep 
yourself energized here? I make a stop at 
Mandolin Aegean Bistro in the Design Dis-
trict—they have the most incredible Greek 
food. I try to sneak in a bit of surfing and 
some beach time with my boys near 4th and 
Ocean.  And for pampering? On the off-
chance I have some down time, I grab my 
weekly massage at the Soho Beach House’s 
Cowshed Spa. If you could make over any 
public space what would it be? Anything 
in South Beach—any of the Art Deco build-
ings. What should every woman own? A 
brightly colored leather jacket; a statement 
piece of jewelry—my cuffs with the giant 
keyholes are super-cool; and anything with 

Each time I visit 
Miami, I find a fresh 
selection of out-
standing contempo-
rary furniture and 
vintage fashions. 
My must-haves while 
there? Sunscreen 
and a parasol.
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BY MICHELE MEYER
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ART SPEAKS

Palm Beach gallerist Bryan 
Walsh and partner Matt Holland 
host an artistic dinner party for 
an eclectic collection of friends
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SIZE 1X 3X

GUARANTEED POSITION: 15% PREMIUM
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